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ABOUT US

The
Beginning

Antecamara started as a collective
between Tiago Cepa and Manuel

S4 with the purpose of taking risks
through design and having fun along
the way. They assume that every
project is unique, opens up new
design approaches to be explored,
and therefore, they work to achieve
their full potential.

OUR SERVICES

Advertising
Illustration
Photography

Front-End

CONTACT

geral@antecamarastudio.com
www.antecamarastudio.com

In 2017, Antecémara
turned into a design
studio based in
Esposende, Portugal

Branding . Editorial
Motion Graphics . Packaging

Posters . Signage & Wayfinding

Back-End . E-Commerce . UI/UX
Web Animation

Mobile Apps
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CLIENT : JAIME LOPES YEAR : 2016 FIELD : BRANDING

Jaime Lopes

Located in Braga, Jaime Lopes is an accounting firm
with over a decade of activity in the field. Being math
their main working tool, the mathematical symbols

for addition, subtraction, division and multiplication
have been the identity’s cornerstone, both in the logo
as in the secondary elements for communication.
However, it was the versatility of the plus sign (+), for
being a symbol transversal to so many work fields, that
we wanted to highlight, because of the way it conveys
the idea of added value for customers, directly or

indirectly.
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JAIME LOPES







MAL AMADO
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MAL AMADO
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CLIENT : URBANACT

YEAR :

2016

FIELD : BRANDING

Urbanact

Urbanact is an engineering,
management and real estate
valuation services company based in
Esposende. The identity’s creation
and, later, the logo conceptualization
was grounded in this idea of building.
Embracing the inspiration, a three-
dimensional shape was created

from the letters U (Urban) and A
(act), making a clear reference to

an urban spot and the shape of a
building. A central link has also been
added to the structure, which in turn
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conveys the idea of action and bridge
- something that Urbanact itself
represents in their business, being

a facilitator between what the client
wants and what the project needs

to achieve its goals. In this logo, the
principles of Gestalt are evident,

a philosophy that holds that in order
to understand the parts one must irst
understand the whole. An attitude
with which the company identifies
with and wants to communicate to

customers and employees.
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CLIENT : CIPRIANO YEAR : 2016 FIELD : BRANDING
JOIAS PACKAGING

Cipriano Joias

Cipriano Joias is a jewellery brand with a tradition
that goes back to 1989. The establishment is
dedicated not only to the sale of watches, jewelry
and accessories but also to their maintenance and
repair. With avant-garde and creative inspirations but
without breaking the traditional Portuguese jewellery
craft, the Cipriano Jbias team provides its clients
with pieces of timeless value. For the rebranding,

we took inspiration and highlighted two elements:
the chemical bond of metals and the lapidation

of jewellery. These elements were reinterpreted,
resulting in five forms that give strength, modernity
and versatility, without breaking the image of the past.
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CIPRIANO JOIAS
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CLIENT : ESPOSENDE YEAR : 2016 FIELD : BRANDING
GUESTHOUSE WEBSITE

Esposende
Guesthouse

Esposende Guesthouse is a state-of-the-art tourist
accommodation close to the Cavado River’s estuary.
Thanks to the privileged location, this guesthouse
offers the perfect combination of riverside scenery,
coastline atmosphere and Minho's typical warm
welcome. The founders of this guesthouse, passionate
about the history of the city and its strong historical
bond with the sea and the river, have set the tone

for the identity’s theme. From form to color, the
construction of the image consisted in the creation of
a modern and relaxed look, focusing on the peculiar
form of the building — a family heritage - and the
natural coastal environment that surrounds it.
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ESPOSENDE GUESTHOUSE

02/02






CASULO

02/03



CASULO

03/03



CLIENT : CHRONOSLEX YEAR :

201

6/18 FIELD : BRANDING
WEBSITE

MOBILE APP

ADVERTISING

Chronoslex

Chronoslex is a company from Porto,
dedicated to the development of
calculus software and management
of lawsuits deadlines. In the identity,
we focused on the etymology of the
name, composed of two Latin words:
chronos, meaning “time”; and lex,
“law.” For each of these words, a
representative visual element was
defined. In this case, the hourglass
and the Doric column were chosen,
respectively. Elements that later
served as the foundation of the logo,
combined with the letters C and
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X - the first and last letter of the
name - in reference to the balance
of the scale plates. The result is an
identity that confronts modernism
and minimalism with classicism. In
parallel, a software was developed
with web and mobile support.

The development of the software
focused on the assertiveness of
the calculation of lawsuits, without
neglecting the user experience and
the connection that the interface has
with the Chronoslex brand.
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CERVEJA COICE
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CLIENT : MIRANDA
E MORGADO ADVOGADOS

YEAR :

2018

FIELD : BRANDING

Miranda e Morgado
Advogados

Miranda and Morgado Advogados

is a law firm in Esposende that has
recently undergone a restructuring
process, including an image renewal.
With nineteen years of experience

in the field, their values were

built on quality, pragmatism, and
professionalism, which we wanted to
represent in their new identity. The
office and work environment of this
law firm has a classic architecture that
inspired us and led us to transpose
it into the logo. For being a team of
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lawyers, we started to merge the
letters MMA, transforming them into
an elegant and classic air seal. From
the basic forms of logo construction
(if we exclude parts, we get squares,
circles, and rectangles) a pattern

is generated that unfolds along the
identity. This was developed with a
palette of sober and neutral colors,
representing the seriousness of the
activity, with notes of pine green and
gold, combined with natural textures,
giving it elegance, grace and balance.



MIRANDA E MORGADO ADVOGADOS




CLIENT : SAUR YEAR :

2017/18 FIELD :

BRANDING
WEBSITE
PACKAGING
POSTER

SAUR

SAUR is an experimental rock band
from Lisbon with whom we have
worked for weeks to create the image
of Amber, their first album. Known for
the aggressiveness of their guitars,
synthesizers and their themes, it was
required that the whole image and
communication would live up to the
band’s image. The illustration rests
only on an irregular shape of amber,
represented centrally in an undefined
space and time. And just as amber
resin preserved flowers, insects, fruits
and other plant specimens in perfect
condition for centuries, this album
also aims to immortalize the band’s

values, consciousness and critical
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position by which it’s known since its
foundation. In practical terms, the
image works in two layers. The first,
with the cover illustrating an exterior
perspective of this form of amber;
and the second, when exploring

its interior and passing through a
new dimension, both expressive

and aesthetic. Simultaneously the
typography, of alien and Aztec
inspiration, was developed with the
purpose of codifying messages that
the band wanted to convey, in a
manifesto written in other alphabets.
“People Equal Shit” is an example of
phrases that have been encoded in
these languages.
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CLIENT : NICE YEAR : 2018/19 FIELD : POSTER

A NICE Year

The Cultural intervention Group NICE is an
organization that brings together artists,
performers and entertainers from various
artistic fields, from music to cinema, visual to
performatives arts. Since 2013, the founders
have diversified the cultural programme for
the city of Esposende and in 2018 decided to
look for partnerships. Antecamara was happy
to get involved and became responsible for
the artwork of all the events since then. After
doing an assessment of these 365 days of joint
venture, our team couldn’t feel prouder of the
work done and of NICE’s performance.
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A NICE YEAR
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CLIENT : ATB YEAR : 2019 FIELD : BRANDING
WEBSITE

ATB Tours

ATB Tours is, as the name indicates, a set of tours
planned by Auto Taxis Bougado. The company offers
vehicles of their Airport-Porto taxi connections

for customized tour services for visitors staying in
Portugal. With this in mind, the logo was inspired
by the ligature in the letters A and T, as a way to
represent this bridge provided by the company.
The logo is responsive and can be enlarged and
reduced to adapt to different supports, which also
reflects ATB Tours” main motto: Getting solutions to
adjust its client’s needs.
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CLIENT : SBM YEAR : 2018 FIELD : BRANDING
WEBSITE

SBM

SBM is a family-owned company in the field of Civil
Engineering. Its main services are the construction and
rehabilitation of real estate, project management and
construction supervision. In the creation of the corporate
image, the names that make up the acronym of the company
(Silveira Brito and Mariz) and the visual weight they inspire
were used to transform them into blocks. The solution found
allowed to unfold the logo, create sub-brands for each of the
services provided by the company, and elements that can be
explored in various media, such as the website. The colors
oscillate between white and black, much like the construction
materials typically used, ranging from cement and metal to
brick and finishing materials such as paints.
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CLIENT : GRUPO AQ YEAR : 2019 FIELD : BRANDING
WEBSITE

Grupo AQ)

Grupo AQ is set in Esposende and provides services
to engineering, construction and real estate sectors.
Since it houses a great number of businesses, a
reform was implemented, which asked for a new
identity to bring the company’s image together and
to establish it in the market. The primary elements of
this new identity are the simplified letters A and Q —
the initials of the founder’s name. The logo sets the
tone for the rest of the presentation materials and
was used in animations, patterns and iconography,
creating an effective, simple but bold identity for a

company in expansion.
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Craft
beer labels

TWO YEARS, LOTS OF LABELS AND ALWAYS
THE PERFECT DRINKING WINGMANS.
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WE'D LOVE TO HEAR
FROM YOU



